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Jack Dorsey: Co-Founder of Twitter 

The profession of public relations has experienced many changes throughout its history.  

The most remarkable change has been the means for public relations practitioners to get their 

messages to the public, including the use of social media.  Social media has been a recent 

consistent tool for public relations including blogging, Facebook, Twitter, FourSquare, and other 

sites.  For public relations practitioners, the use of social media to promote an organization has 

skyrocketed significantly.  The ability to use social media as a way for the public to interact with 

the organization has shown increase in profitability of the organization.   

 Perhaps one of the most important social media developments in recent years is Twitter.  

In 2006, Jack Dorsey, a native of St. Louis, co- founded Twitter with Biz Stone and Evan 

Williams.  Dorsey became the first CEO of Twitter. (Lyons, 2011).   Twitter is a social media 

website where users keep a microblog by answering the question “What are you doing now?” in 

140 characters or less.  These simple updates, called tweets, can be sent on the site or through 

mobile devices.  “Dorsey’s ethos of simplicity shapes everything about Twitter, from the 

application itself to the company’s San Francisco offices,” states the Technology Review 

Magazine (2008).   

Dorsey was born November 19, 1976 to Tim and Marcia Dorsey.  He attended University 

of California – Berkley and NYU.  At a young age, Dorsey became intrigued with the quick 

ability to transcript and send a message.  “At age 14, I became fascinated with real-time physical 

information transfer — like couriers, taxis, 911. Then at 15, I worked as a programmer and built 
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a bunch of dispatch systems. I wanted the same thing for my friends,” said Dorsey (Dickinson, 

2009).   

Perhaps the ability to quickly send a message to a whole audience of publics is the reason 

why social media is such a useful tool for public relations practitioners.  Jack Dorsey states that 

Twitter“…has been used significantly in massively shared experiences like the recent terrorist 

attacks in Mumbai. You don't have to think too much to produce updates, which are of the 

moment. They're accessible from anywhere because you can pull out your phone and send 

them. And you're not considering who's receiving them — you know someone will read them, 

but it doesn't weigh you down.” (Dickinson, 2009).   

 When asked about his creation of Twitter, Dorsey cited instant messenger software as one 

of the building blocks for the social networking site.  “AOL's Instant Messenger was getting big 

and included this thing called "status." You could set your "away status," and you could see what 

your buddy list was doing at a glance. It was a dispatch system, but it was limited: There were 

only four status options.”  (Dickinson, 2009).  Dorsey wanted to expand on the away message on 

the AOL Instant Messenger.   “We took the concept of status and mixed it with the ubiquity of 

texting. We're not building a social network; we're allowing users to issue a series of personal 

newswires, 140 characters or less. The reason Twitter works is that we recognized patterns in the 

world. We listened, and we made those patterns more convenient.” (Dickinson, 2009).   

Dorsey has played a significant role in the creation and development of Twitter.  He 

created Twitter.com in San Francisco in 2006.  He co-founded Twitter, Inc. in San Francisco in 

2007, and then became CEO of the company that year until 2008.  He still serves on the Board of 



3 

Alexandra Gresick 

COM 251 

PR Pioneer Focus Paper 
 
 

Directors for Twitter since 2007.  Then he became the executive chairman in 2008, a title which 

he still holds to this present day. (Marquis, Who’s Who Biographies, 2011) 

  In addition to Twitter, Dorsey founded Square, also in San Francisco.  Square is a 

business application that “turns cellphones into credit card readers.” (Miller, 2011).  It “…is a 

mobile payment company that helps retailers charge for goods using smartphones and tablet 

computers instead of cash registers and other traditional credit and debit card readers.” (Olivarez-

Giles, 2011).  He then became the co-founder and CEO of Square in 2009.  He has served on the 

Board of Directors for Square since 2009, and currently BUILD.  He has also been a member of 

the advisory board for Ustream.tv since 2009.  (Olivarez-Giles, 2011).   

Because of all of his notable accomplishments in the technology world at a relatively 

young age, he has received several awards.  He was named One of the Most Influential People in 

the World, from TIME magazine in 2009.  He also was named Technology’s Best and Brightest 

Young Entrepreneurs from BusinessWeek magazine.  (Marquis Who’s Who Biographies, 2011).  

All of these accomplishments have played a significant role in the further development of the 

advancing technology world today.   

Why is Twitter such a notable thing for the public relations industry?  Twitter gives an 

organization the power to interact with the public and instantly send followers an update on the 

company’s objectives and projects.  Twitter, as well as any social media network, allow people 

to instantly connect over shared meaning and ideals and send an instant message that would 

otherwise have to wait until it is a published release.  It allows a company to have a somewhat 

personal connection with the public by interacting with them, which could influence direct sales 
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or coverage in the media.  For example, if the community relations director of a non-profit group 

for Saint Louis city pride were to engage its followers in discussions such as “What is your 

favorite thing to do in Saint Louis?” or “What do you like best about Saint Louis?” this company 

will get instant feedback and it will help the organization be directly involved with the 

community, which will provide for good public relations.  In addition to these standard features, 

Twitter is also constantly changing and growing in users.  "Not only is Twitter experiencing 

record growth, but we also now have a new infrastructure that will keep us ahead of that growth 

and enable us to launch products that will make Twitter more instant, simple and always 

present,” stated Twitter spokesperson Carolyn Penner.  (Olivarez-Giles, 2011).   
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